Bryant, AML 4242 (Desperate Domesticity, F09)

Faux Fifties Ad 
DUE: 2:00 a.m. Wednesday, December 9 via email <mbryant@ufl.edu>

FORMAT: 1 JPEG image* scaled to view on a PC screen
IMPT: your file name should be like this: [Last name Ad] as in [BryantAd]
Through your ad and literary analyses, course readings/viewings, and our class discussions, you've acquired a good understanding of the desires and anxieties that fueled Fifties American consumption. Armed with this knowledge—and the unique qualities of your visually literate, IT generation—you are now well prepared to create a "Faux Fifties" ad for a product of your choice (household, personal care, luxury item, vehicles, etc). You'll have to invent your own brand, of course, but you'll tap our collective knowledge to make it appeal to a target 50s consumer: a housewife, a working woman, a man-in-a-gray-flannel suit, a suburban couple, an urban couple, a teenage boy or girl, etc. 
Underneath your ad or in the body of your email, write 2 sentences about your product’s motivation and aims. Enjoy! Feel free to give us the Hard Sell and present your ad in class!

You may design your ad with software like PhotoShop, PowerPoint, or a word processing program. You may create your own images or experiment with clip art. Or you may hand-draw your ad and scan it.

*If you use Power Point or Word to make your ad, then you’d have either a Power Point Slide or a 1-page Word document instead of a JPEG. 

